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Millennials Flocking to Credit Cards
Most Cardholders Prefer Simplicity
New York — September 19, 2019 — Millennials are significantly more likely than older adults to have shopped
for a new credit card in the past year, according to a new CreditCards.com report. Some 44% of 23-38 year-olds

have done so, compared with 26% of those who are older. Click here for more information:

https://www.creditcards.com/best-credit-cards/#pick-best-cards

Regardless of age, most cardholders (72%) prefer a simple credit card strategy. They want to use the same card
or two as often as possible rather than mixing several different cards to maximize benefits. Those who prefer
maximizing benefits over simplicity include 35% of millennials, 32% of Gen Xers and just 24% of Boomers.
Those with higher incomes are more interested in juggling multiple cards.

“Many card issuers have pulled back on their introductory bonuses over the past year in favor of longer-term
benefits that reward cardholders for ongoing spending,” said Ted Rossman, industry analyst at
CreditCards.com. “If you can pay your bills in full and avoid interest, signing up for multiple cards is the best
way to take full advantage of these perks. Just make sure to select the cards that best match your spending
patterns.”

Rewards cardholders are doing the best job maximizing gas rewards (50% are earning extra rewards beyond
their card’s baseline), followed by groceries (48%), travel (45%), restaurants (44%) and online shopping (34%).
That leaves 17% who aren’t earning extra rewards in any of these categories.
Travel rewards appeal to some demographics more than others:

e 49% of men who have rewards credit cards earn extra travel points, compared with 42% of women

e 51% of millennials versus 43% of Boomers and Gen Xers

e 51% of Northeasterners, 50% of Westerners, 43% of Southerners and 38% of Midwesterners

Only 31% of U.S. adults have shopped around for a new credit card in the past year. A third don’t know or can’t
remember the last time they shopped for cards and 22% say it has been more than three years.

Cardholders with debt are much more likely to have looked around within the past year (47%) than cardholders
who are debt-free (27%).

Methodology:

CreditCards.com commissioned YouGov Plc to conduct the survey. All figures, unless otherwise stated, are
from YouGov Plc. Total sample size was 2,569 adults, including 1,657 credit cardholders. Fieldwork was
undertaken on August 21-23, 2019. The survey was carried out online and meets rigorous quality standards. It
employed a non-probability-based sample using both quotas upfront during collection and then a weighting
scheme on the back end designed and proven to provide nationally representative results.
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About CreditCards.com:

CreditCards.com is the ultimate credit card destination and the largest marketplace of credit card offers you can
find online, along with relevant news, advice, features and user-friendly tools. Our mission is to help consumers
seize greater opportunity through smarter spending, and we believe that the right credit card, used the right way,
can be a life-changer.
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